


WELCOME TO THE GEORGIA SWARM
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THE SWARM BRAND  
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2017
NLL WORLD CHAMPIONS

5
CONSECUTIVE PLAYOFF  

APPEARANCES

14%
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3.5 million

250,000 75,000
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EXPLOSIVE GROWTH
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87%

DESIRABLE DEMOGRAPHIC
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SUCCESS LIVES IN GWINNETT

A COMMUNITY CATALYST

FAMILY-OWNED

PEOPLE LOVE AND RECOMMEND THE SWARM

90+
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MORE THAN A MANTRA:
•
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•
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– AMANDA B.

– MARK M.

– JEFF FRANCOEUR
– RICHARD SNEED

– JOHN S.
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PARTNERSHIP ELEMENTS
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ASSETS INCLUDE:
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ASSETS INCLUDE:
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TEAM BENCH BANNER DIMENSIONS

TE
AM

 B
EN

C
H

ES



PENALTY BOX BANNER DIMENSIONS
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SECTION 103 BARRICADE  BANNER
DIMENSIONS
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PILLAR WRAP DIMENSIONS
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ASSET INCLUDES:
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ASSETS INCLUDE:
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BEHIND
THE BUZZ

“THE BUZZ” IS THE ANNUAL SWARM GAME PROGRAM, WHICH CONSISTS OF 

OVER 100 FULL-COLOR PAGES, AND INCLUDES LOADED TICKET MEMBERSHIPS!

 – Visible on GeorgiaSwarm.com

 – Sent to email database of 75,000+

 – Embed custom hyperlinks within 

your ad

300,000+ REACH
DIGITAL

 – Fans receive free copies at each 

Swarm home game

100,000+ REACH
PRINT
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FANBASE

1. GWINNETT

2. FULTON

3. COBB

4. DEKALB

5. FORSYTH

(TOP 5 COUNTIES)
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GENDER

57% 43%

MALE FEMALE

INCOME

$50 K-$10 0 K

25%

$150 K+

39%

$10 0 K-$150 K

24%

HOME OWNERSHIP

87%
OF SWARM FANS 

OWN THEIR HOME
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